ELEMENTS OF MARKETING – MID-TERM EXAM STUDY GUIDE


SHORT ANSWER QUESTIONS

1. Describe the difference between macro and micro marketing. CH 1 

2. Explain the concept of Customer Value. CH 2

3. Name 3 ways to increase a customer’s perceived value of a product? CH 2

4. In which situation, micro or macro marketing, does government have more impact on an enterprise’s marketing efforts? CH 1

5. List 3 examples of government control. CH 1

6. Describe some products that you might purchase with your discretionary income. CH 5

7. Describe what a target market is in 1 sentence. CH 2

8. Describe how you, as a marketer, can impact your target market’s product adoption process in each of the following steps: Awareness, Interest, Evaluation, Trial, Decision, and Confirmation. CH 5 

9. Name & describe, in one sentence each, the four “P’s” of Marketing, this is also known as the marketing mix. CH 2
10. Name, describe and give an example of the fifth “P” as we discussed in Class. CLASS 
11. You are the manufacturer of a key automotive component, your number one customer for that part is Toyota Motors, name two ways in which you can improve your relationship. CH 6

12. Briefly describe marketing research and why it is so important to a marketing manager in making decisions. CH 7 

13. Which of the four “P’s” would have the greatest impact on sales of a Homogeneous product and why? CH 8 

14. Which of the four P’s would have the greatest impact on a heterogeneous product and why? CH 8

15. Describe what is meant by market segmentation. CH 3

16. What are two advantages of a family branding strategy, where one brand name is used for products that are similar in type and quality? CH 8

17. Give an Example of a Target market for a PDA (Blackberry, Palm Pilot, etc.). CH 2 

18. Although the life cycle of different products varies, why might product life cycles in general be getting shorter? CH 9

19. Give an example of a product that is currently in a sales decline stage. CH 9

20. Describe at least four (4) of the conditions favorable to “Branding.” CH 8

SHORT ESSAY QUESTIONS

1.
Define in one sentence & give one successful corporate product or service example of the following: Market Penetration, Market Development, Product Development, Diversification. CH 3
2.
Name a generic market for a high-end automobile (BMW, Mercedes).  Segment that market into 2 targeted markets (a multiple target market approach) and give three (3) reasons why you have selected each of those two (2) segments. CH 3









3.
Write a Positioning Statement for a new coffee house chain that hopes to compete with Starbucks. List four (4) key components of your marketing mix that differentiate your coffee house from Starbucks, (may be any one of the 4 P’s or any combination thereof, e.g. may all be product or place or promotion related, etc.) CH 3

4.
You are about to come to market with a new product, pretend you are a marketing manager, name your product, and explain briefly how each of the following forces in the marketing environment could shape the success of your product. CH 4 

Economic Environment: Explain what impact interest rates might have on the sale of your product. (Note: May be a positive or negative impact for either higher or lower rates)

Technological Environment: Explain how a new technology that allows for wireless electrical transmission might impact your marketing or sales effort.
Political Environment: How might a high tariff or tax on your product in a foreign market impact your ability to sell in that market, what can you do to minimize the impact of this tariff or tax. 

Legal Environment: Explain how new safety regulations on products in your product category might impact your ability to sell your product. (Note: this may be a safety requirement that is only supplied by your product.) 

Cultural & Social Environment: Explain how a population that is rapidly urbanizing (moving to cities) can impact sales of your product.

6. As a marketing director, you must define the psychograhic profile of the buyer for a Philips high definition television; this flat screen TV costs $9,000.  Provide a full profile as we developed in class examples. CH 5



7. Name and briefly describe each of the five (5) steps in conducting market research. CH 7

8. Name and describe the four stages of the product life cycle. CH 9

9. Select a product that is in the Market Maturity (Hint for above #3 stage) stage of the Product Life Cycle, you are the marketing manager and must come up with some strategies (using each of your 4 P’s) to help increase profits.  Name and describe one strategy for each P that can help you achieve your goal. CH 2 & 9
10. Over 50% of US beer drinkers can’t tell “their brand” in blind taste testing from other beers. List some reasons why brewers are able to charge different prices for products that may taste the same to many people. CH 2 & 3
REMEMBER TO FILL IN YOUR TAKE HOME EXAM IN YOUR OWN WORDS!
GOOD LUCK!

